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Prying Open the Black Box 

What Hello Barbie Can Tell Us  
About Behavioural Marketing 
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eQuality Objectives 
1. Create new knowledge concerning the collection of commercial 

data online, and their impact on youth, exploring how 
online/mobile infrastructures and social norms can lead to 
online discrimination and identity-based conflict between 
young people online.  

2. Consult with diverse groups of youth in order to create new 
knowledge concerning the ways in which youth conceptualize 
privacy, and the potential for online equality. 

3. Affect digital media policy change by disseminating this new 
knowledge to partners, policy makers, and the general public. 

4. Create and disseminate educational and outreach materials to help 
Canadian youth make the most of their digital media experience, that 
are guided by input from youth themselves, and responsive to 
programming and education gaps identified by eQuality partners. 
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83% say no to collection by 
social media companies 
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95% say no to collection by 
marketers 
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Essena O’Neill 

https://www.youtube.com/watch?v=Xe1Qyks8QEM 
0:00-1:43, 2:24-3:27 

Social Media is Not Real Life 

https://www.youtube.com/watch?v=Xe1Qyks8QEM
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Social Media is Not Real Life 

10 



06/02/2016 

6 

11 

12 



06/02/2016 

7 

Commercialism 
The question is not really one of 
beauty, of course, but of the 
oppressive equation of beauty, 
however we define it, with worth.  
Surface so dominates essence in 
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America that the equation has gotten out of 
hand.  The reason is obvious.  We are 
bombarded by images of Barbie doll women … 
Advertising is so dominant … that “its messages 
are the only ones being heard.” “America is 
about selling” and “we accept the marketplace 
as the arbiter of values” (Cunningham, 1993). 

Privacy of Play 

• cognitive development 
• social development 

• ability to regulate own emotions 
and behaviours 

• interpersonal values, including 
empathy 
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Privacy of Play 

• reserve 
• anonymity 
• ground for the core self 
• emotional release 
• self-evaluation (Westin, 1980) 
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Convention on the Rights of the Child 

Article 16 

1. No child shall be subjected to arbitrary or 
unlawful interference with his or her 
privacy, family, or correspondence, nor to 
unlawful attacks on his or her honour and 
reputation. 

2. The child has the right to the protection 
of the law against such interference or 
attacks. 
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Convention on the Rights of the Child 

Article 13 

1. The child shall have the right to freedom of 
expression; this right shall include freedom 
to seek, receive and impart information 
and ideas of all kinds, regardless of 
frontiers, either orally, in writing or in print, in 
the form of art, or through any other media 
of the child's choice. 
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Convention on the Rights of the Child 

Article 17 

States Parties recognize the important function 
performed by the mass media and shall 
ensure that the child has access to 
information and material from a diversity of 
national and international sources, especially 
those aimed at the promotion of his or 
her social, spiritual and moral well-
being and physical and mental health. 
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Convention on the Rights of the Child 

Article 17 

(a) Encourage the mass media to 
disseminate information and material of 
social and cultural benefit to the child 
and in accordance with the spirit of article 29; 

(e) Encourage the development of 
appropriate guidelines for the 
protection of the child from information 
and material injurious to his or her well-
being, bearing in mind the provisions of 
articles 13 and 18. 
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Convention on the Rights of the Child 

Article 31 

1. States Parties recognize the right of the child 
to rest and leisure, to engage in play and 
recreational activities appropriate to the age of 
the child and to participate freely in 
cultural life and the arts. 

2. States Parties shall respect and promote the 
right of the child to participate fully in cultural 
and artistic life and shall encourage the 
provision of appropriate and equal 
opportunities for cultural, artistic, 
recreational and leisure activity. 27 

Convention on the Rights of the Child 

Article 32 

1. States Parties recognize the right of the child 
to be protected from economic 
exploitation and from performing any 
work that is likely to be hazardous or to 
interfere with the child's education, or to be 
harmful to the child's health or physical, 
mental, spiritual, moral or social 
development. 

28 



06/02/2016 

15 

Big Data/Big Privacy 
“We are living through an 
information and social 
revolution: it has never been 
easier to share information, and 
yet access to information about 

the social — particularly social data — is 
often denied, as such data is privately 
owned, incomprehensible to the 
nonspecialist, silenced, or eliminated. .. 
data is being employed to accelerate … the 
transformation of citizenship into 
consumer practices” (Langlois, Redden & 
Elmer, 2015).  

vsteeves@uottawa.ca 
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